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AND THE WORLD
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WHAT AUSTRALIANS ARE PURCHASING ON
SMARTPHONES AND TABLETS
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AUSTRALIANS ARE MORE LIKELY TO SPEND
ACROSS THE MAJOR CATEGORIES
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FREQUENCY OF MOBILE COMMERCE
ACTIVITY IN AUSTRALIA

Daily

Few times 5%

a year

25% w

Monthly

45%

Although 60% have been using
MCommerce for more than a year, 29%
started in the last year

THE AUSTRALIAN CONSUMER JOURNEY

Bought in a store Bought on a Bought on a
PC/ loptop phone/tablet
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AUSTRALIAN SATISFACTION WITH
MOBILE COMMERCE
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SOURCE: 1AB Global Mobile Commerce Research 2016; Global n=3800, AU



