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About this project
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Fiat Espana wanted to identify the key marketing Qﬂmfﬁﬁ.‘! LD

drivers to purchase, and to quantify the effect and
efficiency of each:

* With focus on both direct and indirect effect

*With focus on the role of online and offline advertising
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The Fiat Brand

More than a sign of recognition.

Since 1899, the Fiat logo has been a
veritable sign of distinction, the “calling
card” for all our models.



Methodology
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4. Final check: the blue line

is the reality (sales); the red

line is the model (how it fits
the sales)
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Understanding Drivers of Car Purchases




The Car Purchase Funnel was identified and sized

18 econometric models were built - 6 models for each of the 3 cars included in the research
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(*) Visit to dealer = Persona que visita el concesionario por primera vez.
(**) Repeated dealer visit= Persona que ha estado en el concesionario durante los 4 meses anteriores y vuelve a realizar otra visita.
--------- > Indirect impact. The model doesn”t show a direct impact on that variable.
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Dealer visit and price are key direct purchase drivers

Government Support
Plan E
4.9% First visit to
Seasonality dealer
0.5%

Good News in Press
1.6%

Last day of month
4.2%

Exogenous

11.2% Price Index

21%
Others 7%

Purchase and Repeated Visits models

Display
_ Repeated dealer visit
Organic Search

Paid Search
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Web visits drive majority of media-influenced dealer visits
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SEM, Organic Search and Display drive 82% of web visits

controlled by

media

20.1%

45.9%

17.3%

7.3%

7.0%

34% of web traffic is controlled by marketing

2.5%

Paid Search
50.7%

Display
21.4%

TV Fiat
Gama
7.3%

TV Fiat 500
20.5%

54% of web traffic is

controlled by media

Present
Situation Index

Web visits model

Organic Search Paid Search

Display
Organic Search

Paid Search
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Display
advertising

Other Media

TV Fiat 500
advertising

Visit to dealer

TV Fiat gama
advertising

Repeated ealer visit

Source: Google Influence of Digital Media on Car Purchases, January 2012
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SEM & Display are most efficient paid media to generate
dealer visits

ROI: Visits to dealer Online RO| .
by 1€ invested

35

25 21

TVFiat TVFiat TVFiat TV Fiat Magazines Outdoor Display Paid
500 Punto Bravo Gama Fiat 500 F500 Fiat 500 Search

Fiat 500
th i n k inSightS Monetary value of an application and actual returns not shown due to client confidentiality — ROI data indexed
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Optimizing SEM




TV has a significant effect in Paid Search

Paid Search Drivers

8.3%
5%

11.3% ciean

Search comes from TV Fiat 500

advertising.
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Clicks Fiat Punto Defend

Paid Search becomes critical in TV campaigns for new launches

Clicks are multiplied by 3.7 during the TV campaign of a new car launch:

___________________________________________________________

Clicks obtained during /

TV Efficiency Index

new car launch TV
campaign
] Launch
: Magazines
y advertising
w ! \ N  §
Base level
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Paid search optimal timing requires 2 additional weeks

Econometric models demonstrate that TV

_ _ Thanks to these models we know the efficacy period
ads increase SEM clicks

after campaign ends (halo effect)

2+ Effectiveness

week1l week2 week3 week4 week5 week6 week7 week8 week9 week10

== Optimal TV Spend ====minimum to get visit to dealer Effectiveness TV

To maximize the TV efficacy, it is recommended to do SEM across all TV campaign weeks,
and reinforce SEM 2 weeks after it finishes with same creative.

(D\Paid E%i Paid search

2+ Effectiveness
weeks

week 1 week 2 week 3 week 4 week 5

thlﬂklﬂSlghtS M Optimal TV Spend
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Improving position in paid search results in an increase in clicks

GOL)Sle | fiat 500 Buscar

Aproximadamente 24.700.000 resultados (0,09 segundos} Google.com in English Bisgueda avanzada

+3 Todo ﬁluevo Fiat 500 Twinair | fiat es Anuncio

= Imagenes
B videos
== Moticias

Shopping
> Mas

Madrid
Cambiar ubicacidn

La Web
Faginas en espafial
Paginas de Espafia
Paginas extranjeras
traducidas
Cualquier fecha
IMas reciente
Ultimas 24 horas
Ultimos 2 dias
Ultima semana
Ultimeo mes
Ultime afio
Intervalo
personalizado
Todos los resultados
Sitios con imagenes

Mas herramientas

Mas Potencia. Menos Consumao. Menos Emisiones  jDesclbrelo Ahoral
(www fiat. es/Fiat_500_Twin_Air

Fiat 500 Concesionarios Fiat

Fromociones Fiat

1.2%position

Fiat 500

Sitio oficial de Fiat 500 Descubre todos los modelos del Fiat 500 y todas las procmociones
gue tenemos para ti. Az Quieres prokar uno?

www. fiats00.es/ - En caché - Similares

Imagenes de fiat 500 - Informar sobre las imagenes

Fiat 500 | Fiat es

Descubre el Fiat 500 El Fiat 500 tiene infinidad de detalles que aportan estilo. comodidad y
lineas deportivas.

www fiat es/fiat-500 - En caché - Similares

Configurador Fiat 500 | Fiat es
Configura a tu medida el nuevo Fiat 500 Compara entre las distintas ...
wfiat es » Fiat 500 - En caché - Similares

Fiat es - Todos los modelos v las mejores ofertas de vehiculos Fiat
Descubre la nueva gama Fiat 500 Twin Air. El TwinAir de Fiat. reconocido ...
www fiat es/ - En caché - Similares

4 MMostrar mas resultados de fiat.es

Fiat 500 turismo. 3 puertas. motores. interior. equipamiento ...

22 Feb 2011 ... El Fiat 500 es un utilitario con carroceria de tres puertas y cuatro plazas gue
esta en venta desde 11 300 €

www km77 com/00/Miat'500/t01 asp - En caché - Similares

Fiat 500. mejor precio coche. descuentos automoviles

Fiat 500. les ofrecemos los precios de la gama del pequefo utilitario italiano. encontraras
tambien varias fotos v videos

www arpem comfcoches/ fiat'500/fiat-500 html - En cache - Similares

Fiat 500 - Wikipedia la enciclopedia libre

Tres modelos de automadvil realizados por Fiat han recibido la denominacian 500° El Fiat 500
construido entre 1936 y 1955, popularmente conocido como ...

es.wikioedia.orofwiki/Fiat 500 - En caché - Similares

Effect of position in

Average
Position

1

pa

id search “Fiat 500"

% of clicks
won / lost

+13.9%

Fiat 500,Average historical position
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-61.2%

-93.4%
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Improving position in paid search results in an increase in clicks

Sle | venta autos Buscar |

Aproximadamente 16 500.000 resultados (0,14 segundos) Google.com in English Blsqueda avanzada
*8 Todo * Venta autos - Descubre todas las novedades de Volkswagen aqui. e
Imagenes Déjate sorprender.

www.volkswagen.es

B videos
= N Coches Nuevos - Ofertas - Descubre las Novedades Chevrolet
oticias Precios increibles. jCompra Ahoral

Shopping www chevrolet esVenta Vehiculos
™ Tiempo real Venta AutosPségina oficial Fiat | fiat es A .
- | 15 Elige el coche que responda a tu estilo. expectativas v presupuesto 3 6

Mas wniflat es/Concesionarios s . osition
Madrid

Venta de autos en Mexico | anuncios de autos usados, ocasion vy ...
Anuncios clasificados gratuitos para la compra-venta de autos en México. Foro, guia de
concesionarios v directorio.

La Web Distrito Federal - Anterior - Estado de México - México

Paginas en espafiol www.coches-usados.net/Mexico/ - México - En caché - Similares

Cambiar ubicacion

FPaginas de Espaiia Coches-usadaos.net - Anuncios de coches de ocasidn vy autos de ...
Faginas extranjeras Portal de anuncios clasificados para la compra o venta de automdviles usados ...
traducidas Inicio. - Venta de autos en Estados Unidos - “Wenta de autos en Puerto Rico

Cualguier fech www.coches-usados_net! - En caché - Similares
ua uler ftecha .

a @ Mostrar mas resultados de cochss-usados nst
IMas reciente

Ultimas 24 horas AutoScout?4. Coches de ocasion, vehiculos usados, coche segunda mano Of pOSItlon In pald Sea rCh “Ve nta aUtOS’

Ultimos 2 dias Auto occasion Belgique | Tweedehands auto Belgié | Autos in Deutschland | Voiture ...
Ultima semana AutoScout24- el mayor mercado de automocidn para la compra y venta de ...

Ultimao mes “ehiculo ocasidn - Coches Ocasidn - BMW - Anunciar

www.autoscout24 es/ - En caché - Similares

e WO e e e e o e o

Average % of clicks
position won /lost

1 +49.2% i
2 +31.0% |
3 +12.7% |

Ultimo afio

Intervalo

personalizado Moticias sobre venta autos

B g o | Ventas de autos en recuperacicn

S ool daw | Nace 1dia

shpe s =5 | En esa recuperacidn la venta de autos subcompactos y compactos, en ese orden,

<% #5% &% | juega un papel importante. Junto con los vehiculos de trabajo son los que ...
jueg pap p! j q

Enterncinteligente  Informador com_mx - 27 articulos relacionados

En Challapata venden autos chutos con placas v rosetas prestadas
La Razdn (Bolivia) - 10 articulos relacionados

Venta de vehiculos compactos iguala al segmento de subcompactos
La Crdnica de Hoy - 9 articulos relacionados

Todos los resultados
Busguedas
relacionadas

IMas herramientas

“Car Sales”: Average historical position
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Maximizing the mix



We can optimize our media budget because...

-1. We have identified each media
historical and optimal investment
level

. Historical spend
| ‘ Optimal spend not shown for confid

Aportes a Contactos nuevos concesionario

Inversion €

—Aporte TV500 —Aporte Exterior F500
Aporte Revistas F500 ——Aporte Display F500
——Aporte SEM F500 ® Nivel promedio de cada medio

thinkinsights
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2 We have calculated each media ROI

ROI

IS

Inversion €

——ROI Exterior 500 —ROISEM 500 —ROITV 500
ROI Revistas 500 —ROI Display 500
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Improved media mix scenario

*Historical Media Mix *Improved Modelled Media Mix
Paid Searcr‘Cine Otros Paid Search
0.3% 9
Display ° 0.7% 4.0% 5.9%
7.8% Display
8.9%
Exterior TVO v
18.7% 43.1% 42.9%
Radio
0.4%
Revist Otros Medios
evistas Prensa 42.5%
10.8% 14.1%
X5
TV Otros medios Display Paid Search
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Summary and conclusions
1 Paid Search is the most efficient media for Fiat purchase

2 Paid Search represents 51% of total marketing contribution to Web visits which
are the main marketing driver for dealer visits (72%)

Leverage Paid Search investments:
* Reinforce SEM investment whenever you have a TV campaign.

3 * Maintain this SEM reinforcement at least 2 weeks after the campaign ends to
maximize the effectiveness.

* Improve the average position in search: your clicks can grow by +49%

4 Take the most of your media mix: For Fiat, an increase in display (from 8% to 9%)
and paid search (from 0,3% to 5,9%) is recommended.
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