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Where’s a foot worthy to 
walk a garden, or an eye 
that deserves to  
look at trees? 
Show me someone willing 
to be thrown in the fire. 
  - Rumi 











Bonds Case Study Video 





Lessons from Bonds 



Lessons from Bonds #1 

Digital is a dangerous adventure – for both 
agencies and clients. 



Lessons from Bonds #2 

It’s no longer about what brands say. It’s about 
organisations doing. 



Lessons from Bonds #3 

Organisations now have to think about 
themselves as “news rooms”. 



In the shambles of love, 
they kill only the best, 
none of the weak or 
deformed.  Don't run 
away from this dying.  

Whoever's not killed for 
love is dead meat. 

 - Rumi 


