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What’s New with Google?

An Overview

Developments are afoot once more for Google, with a new format for the
integration of Google+ searches making its way onto our screens. This new
format means that brands on Google+ can now occupy a much larger
proportion of the search results screen than they did previously. This appears
to be a simple progression of the new|Search Plus Your World|update that
we discussed back in January, which primarily sees the Google+ page
recommendations/latest posts appear at the top right of the screen as
opposed to its previous location within the search listings.

Google  wot o
New Location
Search About 73,400,000 results (0 14 seconds /
Everything UNICEF UK | Children's charity | Protecting children's rights UNICEF UK - Latest posts
v unicef org UK/ plus google.com
Images UNICEF is the world's leading children's charity protecting the rights of children and UNICEF UK
S young people. Find out more how you can stop hunger in Afiica, and what ... - UNICEF UK works to champion children's rights, win support
Jobs Contéetios and raise money for children everywhere
Videow UNICEF works inthe UK to champion For speclc enquifes about: i ok
N children's rights, win ... ving/donations to UNICEF .. U o ¥ o kil
’ Wil Ferrell, Gerard Butler and Mike Myers are the latest stars to sign up
The Baby Friendly Initiative
Shopping %ﬁw, ey cari; gavi Kfﬁ; an?;‘ﬁﬂlam'z":e to Soccer Aidl The trio will be gracing the Rest of the World team with
More inspired gifts from UNICEF UK's ... worldwide programme of the ... their sitky ..,
@ Hollywood stars join Soccer Aid 2012 | News | UNICEF UK
Donate now Be part of it
Brighton and Credit. UNICEF/HQ00-0127/Shehzad Every day more than 20000 children UNICEF UK - 14 Mar 2012 - Public
S riusshanaliitigy e sierioliy Add your voice to help UNICEF speak up for winsrable children
Ch‘"’e- e everywhere. Find out more about the campaign here: http://bit ly/zNUtpV
ocaton More results from unicef.org.uk » & Speak Up For Children | Our campaigns | UNICEF UK
The web UNICEF - UNICEF Home
Pages from the v unicef org/
UK The United Nations Children's Fund - UNICEF - works for children's rights. their survival,

development and protection, guided by the Convention on the Rights of ...
“+ Employment at UNICEF - About UNICEF: Employment - Volunteers - Contact us

Ultimately Google want to build what they believe to be a true representation
of organic results (albeit with bias towards their own search platform) and are
looking to shake up the way that results are displayed as well as the quality of
these results. Having their own search platform means that they can build a
(possibly) truer picture of what a searcher is trying to locate, while
subsequently reducing the authority that links alone have in influencing
results. This puts more pressure on companies to be creative with their SEO
strategy.

What does this mean for your SEO strategy?

Google+ is becoming the third most dominant feature within search results
after organic and paid listings. For businesses on Google+ this is going to
become key for your natural search strategy as appearing in the top right of
search results (in a space usually reserved for paid search ads) will mean
more visibility and an additional place for users to access your social content.
I's also important to note that as with previous Search Plus Your World, this
format change is visible even if a user isn’t signed in to a Google+ account
meaning it will reach a far greater audience than was previously possible.

Currently, the format is only available for some results (Google-owned sites
like Gmail & YouTube, and certain brands including online magazine Search
Engine Land and charity Unicef UK) but it's clear that Google+ will begin
playing an even bigger role in search results in coming months. If you prepare
now you will ensure greater visibility for your brand when the format is fully
rolled out.

This could also signal real changes in search behaviour and search
psychology as a whole. Previous|studies have shown|that 10-50% of
participants looked at side bar ads — The new format could alter things
dramatically, as users begin to see the side bar as a source of relevant
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information which correlates to their search term, rather than as advertising
space. This could have beneficial consequences for paid search ads
appearing underneath these new results, though it could also signal inflated
PPC bids as the first three results will be occupied by Google+ results, making
the ‘above the fold’ space for paid ads even more sought after.

What is clear is that this new format will have an effect on click-through rates

for both organic and paid search ads, which will ultimately affect search
forecasts; CTRs may need to be re-analysed taking this into consideration.
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Getting Seen - Our
Recommendations

Get Involved

If you're not already on Google+ then it's time to get started. It is becoming all
too clear that Google may start showing preferential treatment to those
companies that are engaging with it and will likely prioritise Google+ pages of
a company over results pertaining to standard web pages. Previously there
has been debate about whether people are actually using Google+ and[our__]

[ own research|has demonstrated a large number of people signing up only
never to use it again. However, whether or not people and companies are
using the platform, their search results will be affected, so it’s key to ensure
you have and maintain a presence. If you haven’t done so already, sign up to
a company profile and get your employees signed up in a professional
capacity too.

If you are already signed up, have a good look around your profile to ensure
you have provided as much detail as you can about who you are, what you do
and how you can help the searcher. Customise your profile so that it sits in
line with your brand; use the appropriate logos and try to match the language
you employ in the ‘about’ section to descriptions you use for your site
(optimised, of course). Think of creative ways to make your profile stand out;
for example|using templates|(like the iCrossing UK page below) that allow you
to chop up images into a flowing design on your about page.

Google+ 2 B @ ® 88| searchcooger

iCrossing UK
JJI\

Digital Marketing Agency specialising in Search, Social and Creative strategies

+127

Rl £3 share this page

Posts About Photos  Videos

iCrossing UK - Mar 12. 2012 - Public
People in common (9) The latest from our SEO team - Luke Smith looks at the Google Encryption move to increase not
i provided" keywords in the UK - http://connect.icrossing.co.uk/google-rolls-encrypted-search-q
i E google-uk_8219

ﬁ
¢
® Google Encryption to Increase ‘Not Provided” Keywords in UK

ma In October 2011, Google made an announcement regarding a change to encrypted search queries
within Google.com. This involves an SSL encryption protocol which is automatically applied to all

View all » users logg...

Get Creative

It's all very well having a profile, but key to its success both socially and for
the new search format is ensuring that you create and share interesting, fresh
and relevant content. This concept isn’t a new one; marketing and social
media best practice always point to the importance of content, but it is
something that will be even more applicable to the new format and to the
larger social-search environment moving ahead. As the UNICEF image on
page 2 shows, the new results are the “latest posts” so the chances of your
content being visible in this area if it isn’t fresh are very slim, especially if
Google utilises this format for non-brand terms as well as specific company
searches (see below example).
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Google
Search

Everything
Images
Maps
Videos
News
Shopping
Books
Blogs

More

Brighton and Hove, UK
Change location

The web
Pages from the UK

digital marketing

Ads for digital marketing - Why these ads?

www stream20.com/ »
Experts in driing sales

www cardelimedia com/
Everything you need to know about Digital Marketing. Top Expert

Hay i by
ww, happy-giraffe. com/
marketing agency, full senice award winning design agency

raffe com

Digital marketing - Wikipedia, the free encyclopedia

en wikipedia org/wiki/Digital_marketing

Digital marketing is the use of digital sources based on electronic signal like Intemet
digital display advertising and other digital media such as television, radio, ...

Euture of Digital ling | E

econsultancy com/eventsfodm

The Future of Digital Marketing conference. looks at what we can expect to see
happening in digital marketing over the next year, the year after that. and beyond. ...

Digital Marketing - Latest posts

plus.google.com
iCrossing UK
Digital Marketing Agency specialising in Search, Social and
Creative strategies

Latest posts

iCrossing UK - 46 minutes ago - Public

The latest from our SEO team - Luke Smith looks at the Google Encryption
‘move to increase ‘not provided” keywords in the UK

® Google Encryption to Increase ‘Not Provided' Keywords in UK

iCrossing UK - 2 hours ago - Public

talk

Client Summit - Our own SXSW for CMOs.

& Connectedness Gets Personal at the 10th Annual iCrossing
Client Summit | iCrossing

Video Content

Remember that Google owns YouTube and that{over 4 billion videos|are
watched each day. Podcasts and short videos are now easy to create for
even the least tech-savvy of us and can play a crucial role in both your social
and search campaigns. There are a multitude of ways that you can optimise a
video (so much so that the topic deserves a separate paper) but the key point
for this new update is getting the content out there and having it shared.
Ensuring you are making the most of Google’s available features and
platforms will in turn ensure that you stand a better chance of appearing in the
new — and more importantly ‘latest’ — results. Create, optimise and share; the
more relevant and up-to-date you are with recent trends in your industry, the
more likely it will be for you to appear in these results.

If you aren’t in the position to create your own videos, or you are struggling to
decide what the topic/theme should be, then try to apply some creativity to
your campaign. Start a competition for existing followers and fans and have
them create the content for you. Be wary however, as this will require a much
greater need for social monitoring than when producing your own content.

Youl[1if: Q | Browse

%_ iCrossing U.K. Case Study: Ann Summers Sexy Paid Search

TV Shows Films Upload & digitalkelz ~

icrossing | @) Subscribe 32videos ¥
3
& "
2l
e 000 /© youmhccuu./cdslwcr:u':/’- .
ICI_OSSIng /z../ GET MORE INTO MUSIC V)
. AW @D

Foster's - Brad & Dan
by fosters
179,725 views
Ad

iCrossing UK Case
Study: Chelsea FC,

& Like %

Uploaded by icrossing on 25 Aug 2010

by icrossing

779 views
+ Addto v Share "

Logic Magic, iCrossing -
Nov 201!

Alternatively, provide examples of recent work and successes (as above) with
case studies. Getting shared and viewed by your competitors and peers
because you offer useful advice and tips is also a good way to reach your
audience and build authority.
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Images

Imagery is of course another key point, especially as Picasa is now integrated
with Google+ Photos and that since the|suspension of Picnik services|in
January all creative editing of imagery for Picasa users is now done via the
Creative Suite within Google+. Many companies seem to believe that photos
or static imagery aren’t relevant to their particular brand or service, but when it
is used in conjunction with a social strategy images can be very powerful.
They can make a company appear more social, more lifelike and more
approachable. It is also about having a certain amount of control and playing
a part in the way your brand is talked about and perceived. Upload pictures of
staff events, outreach activities and anything else that may be relevant to
products of services you offer. It will help people engage with and feel
connected to your brand — and you can optimise them too which will give you
both social and search benefits.

Written Content

Finally, blogs are often misunderstood by brands, but are a really useful way
for your company to gain backlinks and increase both social and search
visibility. Here, it's about quality over quantity and keeping your customers
informed about new trends and insights as well as the odd company update. If
you are providing new information that is interesting and relevant, then people
are more likely to pay attention. There isn’t a company or industry that can’t
benefit from writing their own content and there is a creative angle to be found
in every piece of news, so start becoming thought leaders rather than
consumers and you will have a much greater chance of appearing in the
‘Latest Results’. Just make sure that everything you write is then posted to
Google+ with the relevant links and ensure that you have set the privacy to
public so that your content has a chance of appearing in the Google+ Sparks
results. This will mean that your content is being found by the people that are
directly searching for interesting content on Google+; the more circles you are
in and the more you are shared and +1d, the better.
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RSS Feed
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Measured Success

Integrate your Networks

Although there will clearly be a focus on sharing Google+ content, it is
important to remember that though the network may have a large amount of
subscribers, a much smaller number are utilising it and engaging with friends,
family and brands. It is therefore vital that other company social profiles are
maintained and used as a link between your site, content and Google+.

Informing your fans or followers that you have a Google+ page, and
encouraging them to add you to their circles, are initial steps to encouraging
your existing social users to interact with you on your other platforms, too.
Linking from Twitter or Facebook to content on your Google+ page will also
increase the chances of you appearing in the new search side bar. Never
think that your networks must be used in isolation — they are a powerful
marketing and search aid when combined, provided you understand their
unique strengths and individual differences.

Measuring your Reach

Many companies don’t understand the power that social networks can have
because they fail to measure their effects in a useful and consistent way.
Some companies may see immediate results, but for others it takes time, and
all too often companies give up posting and creating content because they
don’t feel an immediate benefit. With the new search format it is about
building up content and posting links to your external sites over time so that
your Google+ page builds integrity and credibility with your customers and
authority with Google.

On a creative level the best recommendation we can give is to ensure that
your Google+ account is linked to your analytics package. Monitor the effects
which posts have proved popular; what was shared and what wasn’t.

But don’t just look at figures — assess what comments were made about your
content and Google+ posts. What can they tell you about the interests of your
target demographic? Might this knowledge help you build new audiences?
Online engagement can help discover new types of customer and open up
new prospects. Once you start to get a feel for what has works and what
doesn’t, you can begin to adapt and grow your content strategy in line with
this. You may find a better sharing response from a particular medium —
whether that is imagery, video or written content. Learn from this and give the
user content in their preferred medium, rather than what you feel they should
be consuming. This will help give you a better understanding of your overall
marketing strategy, as well as feeding in to your social and search campaigns.

On a technical level, it would be wise to ensure that daily monitoring of both
organic and paid traffic at keyword level is taking place. If you do experience
any severe drops or fluctuations then check to see if Google+ results are
appearing for these keywords. When this begins to happen you should
become more active in order to manage traffic flows and ensure that each
area is covered. We have already seen recently that keyword-level traffic is
dropping due to Google moving toward secure search; this has meant that
“not provided” is being sent into referral results, so it is even more crucial now
to keep a close eye and monitor changes in your search traffic and terms if
you want to ensure successful results.
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Will the effort really make a difference?

In short; yes. What's important to remember is that the more your Google+
content is shared the higher authority Google will give your page. Getting
more and higher value +1s will likely be crucial to this and the only way that
will happen is if you are creating content that people want to share. Producing
regular, informative and entertaining material that people can engage with is
going to have a huge effect on whether or not you appear in the new results.
Getting started on this now will help improve your chances of being there
when the format gets rolled out. As Google themselves told[Search Engine |
| Land]

“We’re continuing to experiment with the ways we can help you find and
interact with the people you’re looking for or who may be related to the topic
you’re searching for.”

This is the next inevitable step to ensuring that users find the most up-to-date

and relevant information for their search queries, and one that any business
can adopt when experimenting with their SEO, social and content strategy.
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