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Video Advertising for
Brands

Ad Formats




Why?
Engage a viewer

beyond a 15/30
second TV(



Strategies

Engagement

Direct Response
Video Seeding
Gamification

Social






...
Engagement

Link to video: http: .asi johnson-johnson-ky-yours-mine

yours+mine.

Choose your scene...

A

Click here to re-ignite the spark Kids away? Click here before they return

BUY NOW » D Arwtotne w e Mve
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Direct Response

FLY TO THE RED CENTRE WITH 0ANTAS ELachd



Video Seeding

THE
“UPPETS
January 12

2 Disney 2011



Gamification







International Innovation

Paused for a cuppa?
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Define Success

First 5 seconds are key
Clear Call To Action

Make it Fun!



THE FUTURE



