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Online Video Advertising  

How to reach friends and influence people 
 



Why use online video 

advertising? 







vs 

Link to video: 

http://youtu.be/OrDU8K63hbo 

http://youtu.be/OrDU8K63hbo
http://youtu.be/OrDU8K63hbo
http://youtu.be/OrDU8K63hbo
http://youtu.be/OrDU8K63hbo
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• 50 TARP SAVING 

• $40,000 



Is all online video advertising 

equal? 
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Who are the key suppliers? 
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How can you buy video 

advertising? 



FIXED AUCTION 
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How can you target online 

video advertising? 



SITE SHOW VERTICAL 

AUDIENCE DATA 



How do I ensure my brand is 

safe online? 



TRANSPARENCY TECHNOLOGY 



5 steps to planning online 

video 



5 steps to planning online video 

1. Allocate budget to online video 

LIGHT MEDIUM HEAVY 

M18-39 P25-54 W25-54 

P18-39 GB & Kids P35+ 

M25-54 P55+ P65+ 

12.5% 5.5% 3% 



5 steps to planning online video 

1. Allocate budget to online video 

2. Determine what premium means to you 

CONTENT PRE-MID-POST 

AUTO-PLAY? VIDEO PLAYER 



5 steps to planning online video 

1. Allocate budget to online video 

2. Determine what premium means to you 

3. Select your sites and targeting 

4. Deliver your activity 

5. Measure the delivery of your campaign 


