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What's happening with online video?
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Content is King

'SUPER BOWL
XLV




Why invest in online video content?

Video completion rate by format

WP

Rich Media with Video In-stream VPAID

Source: Mediamind: Video is everywhere in-stream benchmark research 2012
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Dynamic Video

Animation Film Image  Sound Text
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Dynamic Video

Slide 7

Northern California

C%rc, ) Ford Escape

Starting at $22,470

Visit Crown Ford
555 West Cypress
Redding, CA 96001
(530) 241-4321

Schedule a Test Drive >

Confidential

Southern California

(_j Ford Mustang

Starting at $22,200

Visit Raceway Ford
5900 Sycamore
Canyon Blvd
Riverside, CA 92507
(800) 218-7885

Schedule a Test Drive >

mind
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Dynamic Videos/Auto/autodemo.swf

Dynamic Video Insertion
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http://origin.demo.mediamind.com/creative_eye/vpaid/index.html?prerollurl=http://bs.serving-sys.com/BurstingPipe/adServer.bs?cn=is&c=23&pl=VAST&pli=5253360&PluID=0&pos=2473&ord=[timestamp]&cim=1&midrollurl=&postrollurl=&over
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What next? Death of TV? Connected TV?

¥7Search

Developers News & Partners -~
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-‘_—-___‘

' wexms@ N NEWS !
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Dual screen media consumption




What next?

Link to
video:
http://www.y
outube.com/
watch?v=L|s
OMv-bBvs
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What next?
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What next?
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To download our latest in-stream benchmarks:

www.mediamind.com

Video is
E\VVERYWHERE

because it's what consumers want

mediam
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