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129 3%

minutes 4 1 smartphone
a day penetration

INnMobi/Decision Fuel: (15-65 year olds. Frost & Sullivan. Nov '12)

Mobile Media Consumption. Oct '12 n
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Wave 1: March 2012

01% 12% 46% 43% 22%
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Watching TV While shopping In the bedroom Waiting for something commuting

00% 46% /6% 36% 064%

Wave 2: Oct 2012
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2 50/ of global Internet traffic
O by 14 will be mobile

Business Insider / StatCounter. 13
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Our auto research.
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$9 2/9.

64%

Sydney, Melbourne, Brisbane, Adelaide " Perth
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Other city or large town
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12%

35%

26%

23%

-

e
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Small town or village
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» 59% planning to
buy within 1 year

- 47% would consider
2-3 car brands

- 23% had a favoured
brand of car

- 21% had no car
brand 1IN Mind
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Browsing during initial interest stage

09% 56% 46% 42%

i (] =

Desktop / Laptop Mobile Mags & newspapers Car agents

51% 46% 3/7/% 337%

Information sought before purchase making
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9% |/

would use
a tablet

127%

Wwould use 3
Smartpnone
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3 B Freq. seeking auto content.

= - - 48% who plannec
{0 buy access at
least once a week

== ., )/% at |east several
= (Imes a week

+57% who DO NOT
plan to buy have
still used mobile to
dCCess auto content
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[j 63% watching TV at home
56% at the weekend
Q 39% WhIISt Commutmg
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The mﬂuence of other channe\s
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80/ after seeing
O aprintad
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e new BMW Z4.
The art of driving.
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USED, NEW & TRADE

CARIPRICE
GUIDE i
o 82650

Locate a dealer Car specs, videos and photos Price comparisons
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Jseful auto content to
recelve via a smartphone.

« 32% - sales and
pDromotions

. » 28% - product Iinfo
o | ' and availability

« M32% - photos
and videos (F23%)

“ . F28% - customer
reviews (M17%)
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‘ Sydney 22°C - 28°C

Seven rescued from NSW floods

One dead after WA wheatbelt town fight
Aman h > w0ed w Y cer and

Specialist car sites Social networks News, sport or weather Gaming apps
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1. Mobile Is as influential as

traditional online

2. Car buyers are looking
for auto content at |east
once a week

3. Weekends (+ primetime

wee
Sign

iab.

Kdays) present

Ificant opportunities

. Syncing with offline Is

more Important than
traditional online

{'s about price,
Dromotions, and
oroduct Info.

They will find a dealer

. Car buyers don't just visit

car sites - they use other
sites and apps too!
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