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*Bought or sold a car in the last 12 months OR planning to buy a car in the next 12 months 
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Source: News Limited Pulse Panel Survey, March 2013 
How long did the process of purchasing your car take? From the day you decided to buy a 
new car to the day your purchased it. n= 343 (bought a new car in the last  12 months) 



Source: News Limited Pulse Panel Survey, March 2013 
You mentioned that you bought a car in the last 12 months. What were some of the main reasons that you decided to buy a new car?  

n= 343 (bought a new car in the last 12 months) 



Source: News Limited Pulse Panel Survey, March 2013 
And how  did you research your new car? 

n= 343 (bought a new car in the last  12 months) F  = 176, M = 167 



Source: News Limited Pulse Panel Survey, April 2013, n=801 



Source: News Limited Pulse Panel Survey, March 2013 

n= 452 (intend to buy a car in the next  12 months) 



 
 

IN SUMMARY 

1. Our readers are active buyers of cars 

Through our digital, print and mobiles assets brands can access over 1.9 million people intending to buy a new car 

in the next 12 months, that’s 84% of new car intenders*  

 

2. The decision making process is short for our audience 

This presents an opportunity to engage with car buyers quickly as they make major purchasing decisions and also 

highlights the importance of a consistent presence 

 

3. Results show positive use of print and online throughout the car purchasing process 

Print advertising is used throughout the path to purchase and plays an essential role in any automotive campaign 

 

4. Our car buying audience is on the look now for deals 

Almost a third of those intending to buy in next 12 months are looking in the paper now for good deals 

 

 

 

 

 

 

 

 

 

 

 

Source: emmaTM conducted by Ipsos MediaCT, 12 months ending June 2013, Nielsen Online Ratings June 2013 


