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10 years later… NOW

82%

More than 7 in 10 actively 
use social media

80%

77%

73%

72%
31%

33%
11%

60%21%

6.7hrs
PER WEEK

23.3hrs
PER WEEK

LAPTOP

TABLET

43%
INTERNET ENABLED

GAMES CONSOLE

33%
INTERNET 

ENABLED TV

MOBILE PHONE

PDA

WAP MOBILE SMART PHONE

HAVE 4+ CONNECTED 
DEVICES IN THE HOME

ARE ACTIVE USERS 
OF FACEBOOK

74%ARE DUAL-SCREENERS: CONSUMING 
TV+INTERNET SIMULTANEOUSLY

O
N

LI
N

E 
AD

 E
XPENDITURE SHARE GRO

W
S X8

OTHER
MEDIA

OTHER
MEDIA

H
O

USEHOLD OWNERSH
IP

H
O

USEHOLD OWNERSH
IP

PE
RSONAL OWNERSH

IP


