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Building personas
User benefit
Wireframes O O
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Keep it simple

Do one thing well
Work within real estate
Touchable targets
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Category 'playbooks'
Interrogate data
Test and learn
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Contextual relevance
Tablet/Smartphone
Time of day
Targeting
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Copyright Notice:

The intellectual property in these materials
(including, without limitation, all artistic and literary
works therein), is copyright.

Subject to the condition prescribed under the
Copyright Act, no part of this material may be
reproduced in concept or in actuality without
written authorisation by Big Mobile Group Pty Ltd.

All inquiries to: commercial@bigmobile.com



