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IAB/PwC Online Advertising Expenditure Report CY13 

Digital Now the Dominant Medium 

$3,986m 
Online Advertising 

$3,877m 
Free-to-Air TV Advertising  

#iabmobile 



IAB/PwC Online Advertising Expenditure Report CY13 

Mobile Ad in AU: $349m in CY13 

Dec Quarter 13 

• 14% of digital ad $ 

• 19% of digital 
display $ 

• 16% of search $ 

Device

Category

Search General Display

TabletSmartphone

Mobile Advertising
December Quarter 2013

$156m

59% 41%

47%53%#iabmobile 



Source: PWC Online Advertising Expenditure Reports for IAB in AU, US, UK, NZ & CA 

Global Mobile Revenues - % of Digital 

Q4 CY13 

1H CY13 1H CY13 

Q4 CY13 CY13 E 

AU 
14% 

US 
15% 

UK 
16% 

NZ 
2% 

CA 
4% 



Nielsen Market Intelligence Aug 2013 & Feb 2014 

Behaviour: AU 

Browsing Changes from Aug 13 to Feb 14 

#iabmobile 



Nielsen Mobile Netview Feb 2014 

Behaviour: US 

#iabmobile 

27 apps 
visited per 
person 

30 sites 
visited per 
person 



Nielsen Mobile Netview Feb 2014 

Insert Bad App Pun Here 

Apps represented 

81% of mobile 

sessions & 89% 

of time in US in 
Feb 



THANK YOU TO OUR SURVEY SPONSORS 
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Two Speed Digital Ad Economy 



What are we doing to support mobile 
advertising? 

• Leadership: Mobile Advertising Council  

• Measurement: PWC OAER, Mobile Panel pilot 

• Education: IAB Training Programme 

• Creative: Creative Showcase & Agency Advisory Board 



New IAB Training Courses - Sydney 

2 day course 
7 & 14 May 

2 day course 
8 & 15 May 

1 day course 
17 June 

1 day course 
28 May 

1 day course 
23 October 

1 day course 
13 November 

1 day course 
25 November 



New IAB Training Courses - Melbourne 

2 day course 
3 & 4 July 

1 day course 
21 August 

2 day course 
7 & 8 August 

1 day course 
30 October 



THANK YOU TO OUR SURVEY SPONSORS 



 

Thank You. 
www.iabaustralia.com.au  

 

Thank You. 
www.iabaustralia.com.au  


