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2007: Born
2011: Commercially Successful

2013: Sales Explosion
2014 7
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“The rise of the Phablet. -
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Smartphones & Tablets
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The evolution of ‘mobile’.
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Distinct behaviours emerged.

Living Room Living Room
Library e Bedroom e a Bedroom
Other @ e Kitchen
School
Where do you access 0 Where do you access
Work the internet on your umc-.- Library @ the internet on your Home
Office
Tablet?

Friend'’s
House

Smartphone? e

A While Outdoors
Traveling

Public

While
Traveling

o, L e

Fne.ml 5

o oe

In 5t

Commute

)
Iqbo Mobile Landscape 2014

Transport
Restaurant
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Lufthansa: UX for every device.
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Lufthansa icons: a better view
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Sunny beaches! Those are the well-
known places of interest that first come
to mind when one thinks of the city in
Florida. But travel reports about Miami
are also effusive about excursions to
destinations such as the Everglades or.
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Smartphones = show-rooming, tablets = purchase.

U.S mCommerce Purchases 2013

1. Nearly twice as
many purchases
being made on
tablets

2. Majority of
purchases made
at home

Source: eMarketer 2013
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Device replacement.

/
3-5 years

Source: C.LR.P (U.S) 13

IPad users twice as likely as
IPhone users to hand down old
devices to friends and family.

Smartphones are
more personal to

|
us than tablets!
2 years
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Phablets
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Growing trend in Phablet adoption.

“Phablets” filling in the gap...

Demand For Phablets Is Skyrocketing In Asia
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Sowrce: international Date Corporation August 2013
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Size matters: 57 > 6.9” or 130mm > 180mm.
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‘| think phone size was a
pre-conceived notion
based on voice usage”
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Phablet benefits.

& 3 (AL

Reading Watching Interacting

Landscape view running
both SMS and browser
apps simultaneously

Check out this awesome 133/1
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Understanding the opportunity
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Not multi-screen, context-based strategies.

Fragmentation
becomes
consolidation

Understanding audience

behaviour based on
context: time (of day and
availability) and location
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Summary
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Thank you.

rupert.pay@inmobi.com
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