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A WORD ON BIG MOBILE 

FOUNDED 2008  |  70 MOBILE SPECIALISTS IN APAC 

Display Video Native Performance Audio 

SYDNEY 
MELBOURNE 
BRISBANE 
AUCKLAND 
JAKARTA 
YOGYAKARTA 
SINGAPORE 
MANILA 
KUALA LUMPUR 
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FOCUS ON UX BRINGS RESULTS 

Effective ‘Mobile First’ Campaign Solutions 

TNS - Case study A1  
 

Purchase Intent 

FROM  39% TO  61% 
 

Product recall 

+33.7% 
 

 

Millward Brown - Case study B2 
 

Purchase Intent 

FROM  73% TO 79% 
 

Brand recall 

+38% 
 

 

1Source: TNS – Post-Campaign Analysis (Brand withheld) 
 

2Source: Millward Brown - Mobile Advertising Research (Brand withheld) 
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CREATIVE EXAMPLES 
(http://bigmobile.com/formats/) 
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Client:  

Mc Donald’s NZ 
 
Campaign: 

Create Your Taste 
 
Format: 

Interactive MREC 
 

UX IN ACTION 

INTERACTIVE MREC 
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Client:  

Dan Murphy’s 
 
Campaign: 

Eat, Drink, Discover 
 
Format: 

Spin The Wheel 
 

UX IN ACTION 

INTERACTIVE MREC 
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Client:  

Public Transport Victoria 
 
Campaign: 

Myki 
 
Format: 

Calculator Form MREC 
 

UX IN ACTION 

INTERACTIVE MREC 
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Client:  

Ford Australia 
 
Campaign: 

ABO 
 
Format: 

Interactive Carousel 
 

UX IN ACTION 

INTERACTIVE CAROUSEL 
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UX IN ACTION 

CARDS 

Success metrics 

       Viewability 

       Reach 
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UX IN ACTION 

SPLIT OTP 

Success metrics 

       Viewability 

       Reach 
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Client:  

The Gallows 
 
Campaign: 

Movie Trailer 
 
Format: 

Click to Play Video Loop 
 

UX IN ACTION 

CLICK TO PLAY VIDEO LOOP 
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Client:  

Australia Post 
 
Campaign: 

Geelong Business Hive 
 
Format: 

360° VIDEO MREC 

UX IN ACTION 

360 VIDEO 



© BIG MOBILE 2016 
 

Success metrics 

       Engagements 

       Clicks 

UX IN ACTION 

NATIVE 
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Thank you! 


