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_— ADVERTISING MEETING OBJECTIVES

bought by same With the increase in sophisticated data solutions in the audio

team market and the increasingly integrated adtech & martech
solutions it is expected that CRM related objectives and
satisfaction will increase in 2017
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—— BUYING METHODS IN 2017
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LEVEL OF EXPERTISE IN DIGITAL AUDIO
THOSE WHO CONSIDER THEMSELVES EXPERTS
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SOURCE: IAB “DIGITAL AUDIO ADVERTISING: STATE OF THE NATION” STUDY, FEBRUARY 2017 - STUDY CONDUCTED BY HOOP GROUP (N+253)



