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Frequency of Mobile Use
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Perception of Mobile Advertising

compared to a year ago
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\ ]
O
Quantity Intrusiveness Relevance Creative Quality Loading Speed
Change +52% +31% -3% +10% +15%
More / same / less More / same / less More / same / less Better / some / lower Faster / same /slower
Mobile
App
O
Quantity Intrusiveness Relevance Creative Quality Loading Speed
Change +50% +37% +5% +18% +23%
More / same / less More / same / less More / same / less Better / some / lower Faster / same /slower

Consumer Preferences

Mobile Web

- No preference
- Mobile App

Travel
Avuto News

Sport

Entertainment Social

Frequency of Usage

Mobile App Mobile Web

- 1-2 times a week

Monthly or less

Daily/Multiple times Daily/Multiple times
per day: 84% per day: 88%

Source: IAB Australia ‘Global Mobile Experience Study” June 2017
Base: All Participating Countries (3600), per market (200)
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