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MOBILE VIDEO

ONLINE ADVERTISING EXPENDITURE REPORT
Twelve months ended 31 December 2018 (CY2018)

ONLINE ADVERTISING MARKET REVENUE CY18: $8,838M

MOBILE AND VIDEO ADVERTISING EXPENDITURE CY18
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Classifieds
and Display

grew, taking market
share from
Search

DISPLAY ADVERTISING
FORMAT BREAKDOWN

Video
42%

Banner
22%

Other
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Infeed/Content/Native
35%

Video
made up 42% of

General Display,
up from 38%
in CY2017


