
+9.0%
on Q4 2017

ONLINE ADVERTISING EXPENDITURE REPORT
Three months ended 31 December 2018 (Q4 2018)

ONLINE ADVERTISING MARKET REVENUE Q4 2018: $2,301M

BUYING METHODS FOR
CONTENT PUBLISHERS

SEARCH &
DIRECTORIES

CLASSIFIEDS

GENERAL
DISPLAY

Programmatic
(RTB/PMP)

25%

Programmatic
(Guaranteed)

9%Agency
51%

Direct
15%

TOTAL

0 $0.5B $1.0B $1.5B $2.0B $2.5B

VIDEO ADVERTISING
EXPENDITURE

iabaustralia.com.auSource: IAB Australia/PwC Online Advertising Expenditure Report Q4 2018

DISPLAY ADVERTISING
FORMAT BREAKDOWN

Video
43%

Banner
22%

Other
1%

Infeed/Content/Native
34%

(+5.7%)

Q4 2017 $2,176M

Q4 2018 $2,301M

(+6.7%)

Q4 2017 $954M

Q4 2018 $1,018M

(+6.0%)

Q4 2017 $379M

Q4 2018 $402M

(+4.6%)

Q4 2017 $843M

Q4 2018 $882M


