
+17.9%
on Q3 2017

ONLINE ADVERTISING EXPENDITURE REPORT
Three months ended 30 September 2018 (Q3 2018)

ONLINE ADVERTISING MARKET REVENUE Q3 2018: $2,236m

ONLINE ADVERTISING
CATEGORY SHARE

SEARCH &
DIRECTORIES

CLASSIFIEDS

GENERAL
DISPLAY

Search
44%

Display
37%

Classifieds
19%

TOTAL

0 $0.5bn $1.0bn $1.5bn $2.0bn $2.5bn

VIDEO ADVERTISING
EXPENDITURE

iabaustralia.com.auSource: IAB Australia/PwC Online Advertising Expenditure Report Q3 2018

DISPLAY ADVERTISING
FORMAT BREAKDOWN

Video
40%

Banner
21%

Other
2%

Infeed/Content/Native
37%

Market
share mostly

steady, video
represents largest

share

+18.1%
on Q3 2017

+10.1%
on Q3 2017

+10.6%
on Q3 2017

(+13.2%)

Q3 2017 $1,975m

Q3 2018 $2,236m

Classifieds 
grew at the fastest 

pace, driven by real 
estate and 

recruitment


