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90% of people aged 14+ 20.7M Australians online 16.2M Australians online
have a smartphone in March 2019 on their phone daily

DEVICE OWNERSHIP

7% of people aged Tablet ownership has
14+ use more than decreased slightly
one smartphone to 54% of people 14+

18.6M 11.9M
Mobiles Tablets

CONNECTED TV TRENDS

36% of population 14+ access
Internet content via their TV

Google Telstra Fetch Other
Chromecast TV TV
# of people 5.94M 1.21M 1M 665K 322K 581K
HOW IS INTERNET CONTENT VIEWED ON TV? HOW OFTEN DO VIEWERS CONSUME INTERNET CONTENT ON TV?
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Always with another
household member

Always alone

Over half of Connected TV viewers consume
Internet content on their TV at least 4 times a week
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10.2M
IOS Mobiles

7.8M
IOS Tablets

i0S
Smartphone OS share 20% of !Deoy?)le 14+ use
steady for 3 years IPad daily, 7% use
Android tablet daily
8.2M ' ' 3.3M
Android Mobiles Android Tablets
Android

Source: IAB Australia Enumeration Study March 2019, ages 144, n=3000 per quarter



