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ONLINE ADVERTISING MARKET REVENUE FY 2019: $9,050m

FY19 $9,050m | (+7.1%)

ms $3,704m
'(+ 8.0%)
SEARCH & 9 $4,038m
DIRECTORIES
(+4.2%)
(+7.4%)

Source; IAB Ausiralia Online Advertising Expenditure Report FY2019 compiled by PwC. The report compiled by PwC, solely for the use of the IAB,
presents an unaudited aggregation of data provided by members of the IAB as well as estimates developed from publicly available information and other sources.

ONLINE ADVERTISING
CATEGORY SHARE

Search | Display
45% 37 %

Search grew

at the fastest pace,
increasing by .
8.0% onFY18 /

Classifieds
18%



Online advertising growth has slowed to 7% yoy

ONLINE ADVERTISING GROWTH FY14-FY19
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Source; IAB Australia Online Advertising Expenditure Report FY2019 compiled by PwC. The report compiled by PwC, solely for the use of the IAB,
presents an unaudited aggregation of data provided by members of the IAB os well as estimates developed from publicly available information and other sources.

FY 2018

7.1%

FY 2019



52% 43%

Source; IAB Australio Online Advertising Expenditure Report FY2019 compiled by PwC. The report compiled by PwC, solely for the use of the IAB,
presents an unaudited aggregation of data provided by members of the IAB os well as estimates developed from publicly available information and other sources.

TR, T
Search and

Directories

$4,038.2m
Classifieds
$1,644.6m

General Display
$3,367.2m



% OF DISPLAY FORMAT SHARE

1% 1%
44% 41%
35% 36%

FY2019 FY2018
W Standard Display Infeed/Content/Native Video Other

Source; IAB Australia Online Advertising Expenditure Report FY2019 compiled by PwC. The report compiled by PwC, solely for the use of the IAB,

presents an unaudited aggregation of data provided by members of the IAB as well as estimates developed from publicly available information and other sources.

Video is 44% of
share in FY19



DISPLAY FORMAT SHARE ($ MILLIONS)

1481
1294
1181
1132
L —
Standard Display Infeed/native/content Video Other
HFY18 mFY19

Source; IAB Australio Online Advertising Expenditure Report FY2019 compiled by PwC. The report compiled by PwC, solely for the use of the IAB,
presents an unaudited aggregation of data provided by members of the IAB os well as estimates developed from publicly available information and other sources.

Standard Display sees a
slight drop FY19 vs. FY 18



DISPLAY ADVERTISER

CATEGORY SHARE VS. LAST YEAR:

CONTENT PUBLISHERS

Automotive
Real Estate
Retail

Finance

Travel
Entertainment
Media
Govemment
FMCG

Health & Beauty
Home Products / Services / Utilities
Other

Technology

Gambling

Telecommunications

Insurance

Education

Alcoholic Beverages

Recruitment

Charities

Source; IAB Australia Online Advertising Expenditure Report FY2019 compiled by PwC. The report compiled by PwC, solely for the use of the 1AB,
presents an unaudited aggregation of data provided by members of the IAB os well as estimates developed from publicly available information and other sources.



$1,1921M
General Display
| excluding mobile

$2,175.1M

Mobile

DISPLAY — MOBILE vs. OTHER

$4,000
.‘:-;:J-‘ 500

$3,000
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52,000
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$1,000
$500
S0
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TOTAL MOBILE REVENUE - DISPLAY & SEARCH

28.4%

¥ 7010

318.5%

3.607.6

21.7%

$2175.1M

B8.1%

83.6%

Mobile display
(Up 29% year on year)

Source; IAB Australia Online Advertising Expenditure Report FY2019 compiled by PwC. The report compiled by PwC, solely for the use of the IAB,
presents an unaudited aggregation of data provided by members of the IAB as well as estimates developed from publicly available information and other sources.



TOTAL VIDEO ADVERTISING EXPENDITURE
BY FINANCIAL YEAR ($ MILLION)

44.6%

49.1%
894.4

54.5%

600.0
o 97.7%
388.3
FY 2014 F FY 2016 FY 2017

MN15

14.5%

Source; IAB Australia Online Advertising Expenditure Report FY2019 compiled by PwC. The report compiled by PwC, solely for the use of the 1AB,

presents an unaudited aggregation of data provided by members of the IAB os well as estimates developed from publicly available information and other sources.

VIDEO ADVERTISING EXPENDITURE FOR
CONTENT PUBLISHERS, BY DEVICE
(JUNE QUARTER 19)
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VIDEO ADVERTISER CATEGORY
SHARE VS DISPLAY
— CONTENT PUBLISHERS

Automotive
FMCG

Retail

Health & Beauty
Media
Government
Other

Home Products / Services / Utilities
Finance

Technology

Travel
Entertainment
Insurance

Gambling

Alcoholic Beverages
Telecommunications
Education

Real Estate
Charities
Recruitment

10.4%
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Source; IAB Australia Online Advertising Expenditure Report FY2019 compiled by PwC. The report compiled by PwC, solely for the use of the 1AB,
presents an unaudited aggregation of data provided by members of the IAB os well as estimates developed from publicly available information and other sources.
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