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Take #1



1.6 Million 
Impressions
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Take #2





In Native –
Low engagement comes at a high price!

Engagement (CTR) CPC needed Interruptions needed 
(/”reach”)

Good! 1.6M
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Display = paying to interrupt lots of people

Native = paying to engage the most interested people
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28 Brands / 2 KPI’s
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Bubble Size Equals CTR



In trust we trust



1) Limit to premium networks

2) Insist on full transparency of distribution

3) Shift budget from CPM to CPC

If brand safety is important for you -









The difference between a product and a brand

is the story

Takeaway #1



If you’re interrupting a story – measure reach.

If you are the story – measure engagement.

Takeaway #2



All marketers are performance marketers… 

…the difference is just in the patience of measurement.

Takeaway #3



Experiment!

galai@outbrain.com

Twitter.com/YaronGalai
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